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Executive Summary

.. Watching the Super Bowl on ‘Traditional TV’ offered a superior experience to Streaming!

" > Most Super Bowl watchers viewed the game at home (84%) and on TV (77%), but with an increasing use of internet-
connected streaming services, devices and apps vs use of MVPD STB-only to watch the most important game of the year

> Those reporting disruptive issues while viewing Super Bowl at home represented 17% of respondents. Traditional TV
viewers (via STB) experiencing issues were often half that of internet-connected viewers experiencing issues.

Cable Internet (especially Charter) performed well amid momentum in internet-connected viewing

> 48% of viewers watched with an internet-connected TV or other devices and apps, outnumbering the 41% who watched via
traditional TV via set-top box. The remaining watched via OTA.

> Cable internet performed well against FWA networks and even Fiber, especially AT&T. Verizon FiOS was the exception.

> Among internet-connected viewers, Charter performed the best among its peers

As issues with more internet-connected viewing grow, internet and streaming providers collect more blame

> Traditional TV viewers facing issues were more likely to blame their TV provider (44%).

> But internet-connected viewers blamed their streaming and TV providers equally (24-22%). Fewer (~14%) blamed their
internet provider, but it was particularly high among T-Mobile customers (23%).

> A significant share of viewers across both types of platforms (20%+) were sanguine and did not blame anyone.
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As a whole, those who watched via the internet were significantly more likely to h’\
experience a variety of issues when compared to those who watched on traditional TV

Super Bowl Watchers At Home: Share (%) Of Issues On Traditional vs Internet-connected viewing

. Overall 77% 23% Overall 61% 39%
B No issues
M [ssues Watched via Traditional TV: STB Internet-enabled watching: via app or streaming device on TV or via tablets/
phones/ laptops
Buffering 86% 14% Buffering 71% 29%
Lag/ delay 85% 15% Lag/ delay 73% 27%
Pixelation 87% 13% i Pixelation 78% 22%
Lost connection 87% 13% Lost connection 78% 22%
Lost sound 89% 11% [ Lost sound 81% 19%
Lost/ frozen picture 87% 13% Lost/ frozen picture 76% 24%

BASE: Watched using traditional TV service (n=884), Watched using Internet service (n=1,235)
CT4r. Did you experience any of the following issues while watching?
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On traditional TV, satellite/cable did well, but Verizon customers had the most issues

Super Bowl Watchers on TV At Home: Share (%) of Traditional TV Viewers Experiencing Issues

Buffering Lag/delay

Comocast 89% 11% 88% 12%

Charter 91% 9% 89% 1%

DIRECTV 92% 8% 91% 9%

Dish 96% 4% 87% 13%

Verizon 78% 22% 82% 18%

Lost/ Frozen picture

89% 1

93%

88% 1

20% 1

78% 2

1%

1%

2%

0%

2%

Pixelation

92% 8%

91% 9%

93% 1%

89% 1%

82% 18%

Lost connection

920% 1

92%

92%

93%

76% 2

0%

8%

8%

1%

4%

Lost sound

92% 8%

92% 8%

95% 5%

82% 18%

BASE: Traditional TV Customers | Comcast (231), Charter (190), DIRECTV (85), Dish (70), Verizon (75)
CT4r: Did you experience any of the following issues while watching?
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When it came to streaming, Cable internet was a better experience than Non-Cable h
across the board

Issues While Watching the Super Bowl - Internet-Connected Customers — Cable vs Non-Cable

Buffering Lag/delay Pixelation Lost Connection Lost Sound Lost/frozen Picture App Crashed

Bl Few Issues Hl Frequent Issues

Cable

[N 22% 5% 19% 59 13% 5% 14%5° 0%? 15%59 9%%
Non-

Cable 23% 10% 20% 9% 17% 12% 15% 12% 22% 10% .
Internet

BASE: Streamers | Cable Internet (499), Non-Cable Internet (647)
CT4r: Did you experience any of the following issues while watchingz S e e e e e e e e e e e e e m e e m e T e e e e
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Overall, Charter offered the best Super Bowl internet-connected experience compared h
to other providers; AT&T had the most issues

Super Bowl Internet Watchers At Home: Share (%) of Internet Customers Experiencing Issues

Buffering Lag/delay Pixelation Lost Connection Lost Sound Lost/frozen Picture App Crashed

Bl Few Issues Hl Frequent Issues

Comcast 24% 49 18% 49 11%6% 15% 59 12%5% %1%

Charter EART

17% 39 15%l§ 8989 9%

AT&T 22% 15% 24% 15% 19% 15% 21% 11% 16% 16% 23% 11% 18% 13%

T-Mobile 18% 11% 24% 9% 24% 10%

18% 12%

18% 12% 15% 11%

16% 10%

17% 7%

Verizon 24% 8%

10%9%

14% 8%

8% 7%

19% 7%

BASE: Streamers | Comcast (171), Spectrum (188), AT&T (279), T-Mobile Home Internet (129), Verizon (124)
CTAMAQr: Did you experience any of the following issues while watching?
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Super Bowl viewing study narrative

84% of viewers watched on their TV at home
Among those who watched at home, Streamers (48%) exceeded STB users (41%)

Overall (regardless of viewing platform or location), about 1 in 7 (16%) reported some sort
of issue

Using a STB was a superior experience as Streamers were about twice as likely as STB
users to report an issue

Among Streamers, cable customers fared better than non-cable customers who were
significantly more likely to have had a variety of issues including buffering, lag,
pixelation, lost connection, lost sound, lost picture, app crashed

Among major ISPs, Charter users reported the fewest issues while AT&T had the
highest level of issues across the board
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Objective and Methodology of the Super Bowl viewing experience study

1) | Objective:

= Study the viewing experience of consumers while watching the Super Bowl on Feb 9, 2025

Compare/contrast the quality of viewing experience:
via a traditional TV-set top box experience vs internet-connected experience with streaming services, apps and streaming devices

among internet-connected viewers, the cable internet vs non-cable internet experience, especially via FWA internet

Methodology:

Four nights in the HarrisX Overnight Poll, February 10-13, 2025
A total of 4,056 respondents, out of which 69% said they watched the Super Bowl LIX

Data weighted for national representation based on gender, race, education, household, income and internet provider share

Definitions used throughout the report:

Traditional TV experience = via set-top box from Cable or Satellite TV provider

Internet-connected experience = via a streaming device connected to TV or use of an app or an internet-connected device
(e.g. laptop or phone or tablet)
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The vast majority of consumers who watched the Super Bowl did so on their TVs at home

Where and On Which Device Viewers Watched the Super Bowl

Where They Watched On The Device They Watched at Own Home
= With t-top b St d it with TV
= At home = At home of friend/family ® At bar/ restaurant ® Other . Stlreariii; dZSiceox . O\ZE?Thz alirWI SHEES LY
Laptop/tablet/phone m Other

2% 1%

BASE: Super Bowl Watchers (2,779), Super Bowl Watchers at Home (n=2,334)
CTAMQ1: How did you watch Super Bowl LVIII? If you switched later to another way of watching, please tell us here about where and how you began watching initially
NOTE: Data with 3% or less is not labelled.
© 2025 HarrisX. All rights reserved.

10



. . Y 4
Most households who watched the Super Bowl did so on their TVs at home, but many A
with internet-connected devices & apps in addition to traditional set-top box viewing
Where and On Which Device All Viewers Watched the Super Bowl
Where They Watched On The Device They Watched
[ ] Watched on TV =
2% 1% ! 77%
"= On TV with STB
® At home = On TV with App
At home of friend/family >
: On TV with streaming device
® At bar/ restaurant
= Other 9% On TV with OTA/other
84% On laptop/tablet/phone
watched
at home Watched out of home
BASE: Super Bowl Watchers (2,779), Super Bowl Watchers at Home (n=2,334)
CT1: How did you watch Super Bowl LIX? If you changed your location during the game, please select where you started to watch.
CT2: You said you watched Super Bowl LIX at home on your TV. Which of the following is true? STB using Cable or Satellite service, streamed it with an app on my TV, used a streaming device to stream it on my TV, Over the air, Other
11
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Among viewers at home, internet-connected Super Bowl watching surpassed h3¢
Traditional TV watching

Traditional Pay TV v Internet-Connected Experience At Home (84% of All Viewers)

Defining the TV Watcher Segments

_ Traditional TV experience = 41%
®m On TV with STB

Internet-connected experience = 48%

= On TV with App

® On TV with streaming device

On TV with OTA/other

On laptop/tablet/phone

BASE: Super Bowl Watchers (2,779), Super Bowl Watchers at Home (n=2,334)
CT1: How did you watch Super Bowl LIX? If you changed your location during the game, please select where you started to watch.
CT2: You said you watched Super Bowl LIX at home on your TV. Which of the following is true? STB using Cable or Satellite service, streamed it with an app on my TV, used a streaming device to stream it on my TV, Over the air, Other

© 2025 HarrisX. All rights reserved. 12



The traditional TV viewing experience via the set-top-box was significantly better than
watching via an internet connection (apps, streaming devices, tablets, phones or laptops)

Super Bowl Watchers At Home: Share (%) Of A Few v Frequent Issues On Traditional v Internet-enabled TV

B No issues
B a2 few issues Watched via Traditional TV: STB
B Frequent issues
Buffering 86% 10%
Lag/ delay 85% 10%
Pixelation 87% 8%
Lost connection 87% 8%
Lost sound 89% 6%
Lost/ frozen picture 86% 8%

BASE: Watched using traditional TV service (n=884), Watched using Internet service (n=1,235)
CTAMQr. Did you experience any of the following issues while watching?

© 2025 HarrisX. All rights reserved.

Internet-enabled watching: via app or streaming
device on TV or via tablets/ phones/ laptops

Buffering

Lag/ delay

Pixelation

Lost connection

Lost sound

Lost/ frozen picture

21% 8%
20% 7%

17% 7%
15% 6%
12% 8%

17% 7%
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The difference between traditional TV viewing and internet-connected viewing extended h
to experiences with frequent disruptive issues

Super Bowl Watchers At Home: Share (%) Of A Few v Frequent Issues On Traditional v Internet-connected

viewing

Internet-enabled watching: via app or streaming
Watched via Traditional TV: STB device on TV or via tablets/ phones/ laptops

| o o
Buffering 10% 4% Buffering 21% 8%
o
Lag/ delay 10% 5% : Lag/ delay 20% 7%
. . i O
Pixelation 8% 5% Pixelation 17% 7%
B o few issues
. ! &
Lost connection 8% 5% W Frequent issues | Lost connection 15% 6%
o o
Lost sound 6% 5% ! Lost sound 12% 8%
i <o
Lost/ frozen picture 8% 6% ' Lost/ frozen picture 17% 7%

—————————————————————————————————————————————————————————————————————————————————————————————————————————

BASE: Watched using traditional TV service (n=884), Watched using Internet service (n=1,235)
CTAMQr. Did you experience any of the following issues while watching?
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44% of Traditional TV watchers who faced issues blamed their TV Provider, while more )4
internet watchers blamed their streaming service and internet provider

Super Bowl Watchers At Home: Who Viewers Blame for Poor Viewing Experiences

M| am not sure
® No one really, it happens
TV malfunctioned

M It's the device | am connecting with < significant change

M Internet provider
Streaming service

W TV provider Includes TV watching via connected devices,
FAST/vMVPDs and MVPD customers

watching via apps/ streaming devices.

Traditional TV Internet-connected

BASE: Traditional TV Super Bowl watchers (n=884), Internet Super Bowl watchers (n=1,235)
CT6: Who do you hold responsible for these viewing issues?
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FWA internet users blame their internet provider significantly more than other internet
subscribers

Blame for Poor Internet-Connected Viewing Experiences By Home Internet Type

5%
14%

28%

4%
15%

22%

Cable Non-Cable

BASE: Super Bowl Internet Watchers who had issues (n=651)
CT6: Who do you hold responsible for these viewing issues?
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30%

T-Mobile

32%

FWA

B | am not sure
® No one really, it happens
TV malfunctioned
M |t's the device | am connecting with
M Internet Provider
Streaming provider

B TV provider
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. . . h'\/
Internet-connected watchers with a poor experience were more likely to try other I\
devices; however, 6% of them stopped watching altogether

Change in Method of Viewing Super Bowl among Customers who Experienced Issues

4 )

The majority

kept watching
despite issues,
but more so for
Traditional TV. =
watchers

- /

W Other
B Continued to watch

Stopped watching

W Went to a bar/ public venue

B Went to a friend's house

Tried another device

B Changed to another method

S

5%

7%
8%

5%

dg_

Traditional TV Internet-connected

BASE: Traditional TV Super Bowl watchers (n=884), Internet Super Bowl watchers (n=1,235)
CT5: Did these issues make you turn to another way of viewing the Super Bowl?
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Bottomline: Super Bowl watchers who experienced at least one issue while watching at h
home represented 17% of respondents

The traditional Pay TV experience on TV no longer dominant during Super Bowl LIX, February 9, 2025

All respondents AT e ety e "
S 0 UAEED EL] G e CIrEaT= Bl
100% numbers — from 127 million now
0 revised to 182 million. Samba said
- 69% watched Super Bow 37 million households. The 182

: milion hou :
69% million = 55% of population

https://www.nielsen.com/news-center/2025/super-
bowl-lix-reaches-record-high-number-of-viewers-with-
182-8-million/

58% watched at own home

A

53% watched on TV

24% watched via traditional TV/
. set-top box

17% experienced issues while
watching Super Bowl at Home

v

BASE: Super Bowl Watchers (2,779), Super Bowl Watchers at Home (n=2,334)
CT1: How did you watch Super Bowl LIX? If you changed your location during the game, please select where you started to watch.
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. . . . . \/
During the Super Bowl, regional ISPs experienced more issues, as did urban ISPs, h/\
compared to those serving suburban or rural areas

Issues While Watching the Super Bowl for Internet-Enabled Customers - by Internet Technology

Buffering Lag/delay Pixelation Lost Connection Lost Sound Lost/frozen Picture
No issues B [ssues
National i i 22% [ 22% 9% I
o o O O & o
Regional - ; ; 35% 35% | 29% |
Suburban 2% 28% | 75% 25% | 80%  20% 80%  20% 82% 3% 8%  22%
| o e o | |
Urban 68% 32% i 69% 31% i 75% 25% i 74% 26% i 77% 23% i 73% 27%
Rural 74% 26% [ 1% 23% R 81%  19% ¥ 81%  19% I 84%  16% 77% 23%
[ No issues B [ssues
BASE: Streamers | National (1,027), Regional (119), Suburban (553), Urban (400), Rural (282) National coverage = AT&T, Verizon, T-Mobile, Xfinity, Spectrum.
CTAMQr: Did you experience any of the following issues while watching? Regional coverage = all other ISPs
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AT&T Internet Air demonstrated the poorest performance while streaming the Super h
Bowl

Cable vs T-Mobile Home Internet vs AT&T Internet Air vs Verizon

Buffering Lag/delay Pixelation Lost Connection Lost Sound Lost/frozen Picture App Crashed

Bl Few Issues Hl Frequent Issues

Cable i 19% 59 i ;. i - i i i
Internet : ° ! 14%5 : 13%5 ! 0% : 15% 5% !
T-Mobile i i i i i i
Home  [NESZIMEPZ . 24% 9% . 18% 12% | 18% 12% . 15% 11% | 24% 10% 16% 10%
Internet ! ! i | | |
TET i i e i s e
NS 16% 18% i 37% 16% i 16% 13% i 16% 13% i 18% 12% i 19%  17% i 20%  14%
Al | | : | : :
Verizon o o | N . | ! | i |
SR 237 127 © 117 | 1%11% : 24% 9% A1 0%11% | 19% 7% |
s Sranr | ol et 459, bl Home tret (129, ATAT et i (65, Voron 56 ome (9 Siariicanie. - ddtermingd by cormpariaan 16 CaE it it e Hermbls indcating 353 Sariicance Joud

CTAMAQr: Did you experience any of the following issues while watching?
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Verizon Fios surpasses both Cable and AT&T Fiber Internet in performance

Cable vs AT&T Fiber Internet vs Verizon Fios

Buffering Lag/delay Pixelation Lost Connection Lost Sound Lost/frozen Picture App Crashed

Bl Few Issues Hl Frequent Issues

Cable i i ! | : :

nternet B 19% 59 A 14959 . 13759 | | |

i i s | o | ; o |

AT&T | | | i | |
lnFt:’ri;t 27% 117 20% 11% B 14% 15% | 22% 8% i 14% 17% i 23% 8% ! 16% 11%

| | | . | |

Verizon : : i i i i

e 1 2% B 1592 | | 2% | |

BASE: Streamers | Cable Internet (499), ATAIT Fiber Internet (114), Verizon Fios Internet (39) Significance_is_determined by comparison to Cable data, with_the_rhombus indicating a 95% significance level

CTAMAQr: Did you experience any of the following issues while watching?
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Viewing experience:

Traditional Pay TV (48%)
v Internet-connected (41%)
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Viewing experience:

Traditional TV
(41% of At Home Watchers)
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Viewing experience:

Internet-connected
(48% of At Home
watchers) by Internet

Type
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