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Leveraging sport s  
t o reach t he right   
car buyers 

F r o m  s la m  d u n k s  t o  s o ld  c a r s :  
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Doral Aut omot ive Group:  
• # 1 volume car dealership in South Florida  

• Family run business  

• Effectv partner for 7 years  

• Grown from one used dealership to three new  

 

Effect v:  
• The advert ising sales division of Comcast  

W ho we re  the  play e rs  involve d?  
D o r a l A u t o m o t i v e  G r o u p  
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In t he aut omot ive indust ry, st rong 
communit y relat ionships are t he 
ult imat e fuel for sales. 
 

Dealerships show up in t heir communit ies:  
• Sponsor of sports teams  

• Supporters of local causes 

• Engaged neighbors  

 

Problem:  
• Dealer wanted to reinforce their brand  

as inventory levels return to dealerships   

W hat was  the  proble m ?   
D o r a l A u t o m o t i v e  G r o u p  
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St rat egy:  
• Maintain a st rong presence throughout  each month by  

advert ising on targeted TV networks informed by first - party  
data and Polk, st reaming plat forms, and during live sports 
(part icularly Miami Heat  games)  

 

Result s: 

How Effe c tv s olve d the  proble m  
D o r a l A u t o m o t i v e  G r o u p  
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+41% growth in frequenc y 
c ompared to its  base c ampaign 

An inc rease in vis itors  to its  website wit hin 30  min  
of the TV  ad airing in C omc ast homes  

+6% inc remental reac h 



0 1. 
Pairing the wide reach of sports advert ising programming  
with the sent imental value of family- focused messaging 

 

0 2. 
Tapped into the power of authent ic human relat ionships  
by showcasing that  there is always room to elevate a  
base campaign and use st rategic tact ics to achieve  
incremental reach 

 

0 3. 
Today, Doral is maintaining and expanding its top- of- market  
posit ions while cont inually evolving to meet  the needs of its 
diverse customer base in an era of rapid digital t ransformat ion 

W hy  it  matte rs  
D o r a l A u t o m o t i v e  G r o u p  
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Thank you! 
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