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Connecting with consumers to create 
breakthrough and increase activation 
An accelerated approach to determine the impact of sustainability claims  
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When it comes to sustainability, when 
will consumers act with their wallets? 
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We designed a highly efficient two-phased approach 

Are any proposed and achievable sustainability 
claims Instant Connections with consumers as 

they relate to personal care products? 

Phase I 
ACCELERATED SORT 

 
17 relevant sustainability claims were evaluated on 

motivation to switch brands and pay a slight premium 

Do any sustainability claims, if 
identified as Instant Connections, 

impact consumer purchasing? 

Phase II 
RAPID RESULTS CONCEPT TEST 

 
A personal care product (sunscreen) concept was 

evaluated monadically with and without this claim 



© 2024 by M/A/R/C® Research 
All rights reserved. No part of this paper may be reproduced in any form of printing or by any other means, electronic or mechanical, including, but not limited to, photocopying, audiovisual recording and transmission, and portrayal or duplication in any information storage and retrieval system, without permission in writing from M/A/R/C® Research. 

4 

PHASE I 
Determining the sustainability claims 
that are Instant Connections 
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Each claim evaluated on… 

Would switch brands 

Would pay 10% more 

We evaluated 17 relevant sustainability claims in Phase I 

Breakthrough                     
a measure of relative 
emotional intensity 
determined by reaction 
time to stimuli 

Instant Connections   
ideas with strong 
commitment and  
breakthrough 

Phase I 

Would switch 
brands 

Renewable 
energy powers 

production 

Agree Disagree 

Accelerated Sort Solution 
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Instant Connection 
with strong 

commitment and 
breakthrough 

10 

10 Committed to humane animal treatment 

     

10 Committed to humane animal treatment 
9 Products are hormone-free 

17 Made from recycled materials 
15 All non-toxic elements used in the production process 
16 Biodegradable packaging 
1 Creating earth-friendly products 
7 Compost production waste   
4 Renewable energy powers production 
6 Practicing water conservation in agricultural production 

14 Products contain only organic ingredients 

Note: Swipe metrics are calibrated to reflect response time.  

Phase I 

This claim had the strongest ability to convince consumers to pay more and to switch brands. 

Humane animal treatment stood out as an Instant Connection 

Top 10 Claims 
Ranked by Would Switch Brands (High to Low) 

Instant Connection 
with strong 

commitment and 
breakthrough 

Instant Connection 
with strong 

commitment and 
breakthrough 
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PHASE II 
Validating the purchasing impact of 
the Instant Connection claim 
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We validated the impact of the “humane animal treatment” 
claim in Phase II 

Phase II 

Respondents 
evaluated one of two 

concepts for a top-
selling sunscreen, 

either with or without 
the “humane animal 

treatment” claim  

Without claim 

With claim 
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Determining Impact through Activation Potential 

Uniqueness 
Likeability/ 

Meets Needs 
Competitive  

Strength 
Value  

Proposition 
Intent  
to Act 

ACTIVATION 
POTENTIAL 

Rapid Results Concept Testing Solution 

Phase II 

A proven metric for understanding the ability to motivate the intended audience to act 
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Comparison of concepts across key success metrics 

Leading  
Sunscreen 
w/Claim 

Activation Potential 

63% 

Purchase Interest 

Top 2 box 
Top box 

75% 
37% 

Likeability 

Top 3 box 
Top box 

88% 
33% 

Value 

Top 3 box 
Top box 

95% 
35% 

Uniqueness 

Top 2 box 
Top box 

60% 
26% 

Relative Strength vs. Favorite 

6+ vs. favorite 

93% 

59% 75% 
37% 

83% 
35% 

96% 
30% 

47% 
22% 

85% 

62% 77% 87% 95% 62% 89% Benchmark 

Leading  
Sunscreen w/o 
Claim 

A 

B 

B B +8% 

Phase II 

Benchmarks representing hurdles for success can be provided in most cases. 

The Instant Connection claim increased activation by 8% 
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Our Accelerated Solutions allow us to quickly identify 
and validate top claims in a budget-friendly way 

• Less than $12,000  
• Less than a week for 

each phase 

Identifying the Instant Connections that are 
relevant for your category and brand can 
positively drive consumer choice.  

Cost & Timing for Project 

CLAIMS LOGOS ADS MESSAGING 

PROMOTIONS NAMES FEATURES TAGLINES PRODUCTS 

Perfect for testing… 
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Thank you 

info@horowitzresearch.com www.horowitzresearch.com 

1425 Greenway Drive, Suite 300 
Irving, TX 75038 
800-884-6272  

marketing@marcresearch.com www.marcresearch.com 
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