
The Identity 
Prism™ 



The Challenge: 

Multicultural Marketing is 
essential, but not sufficient. 



and intersectional. 

fail to acknowledge 
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intersection of our 
experiences and our 
context
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For example, these are all Latinas… 



she may have more in common with him…. 

… than with her. 



And their synergies might cut across 
age, race, and sexual orientation.   



 predictive questions 
and analyses 
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So, what is it? 

 segmentation schema 
 

 resonant 
marketing, advertising, & 
programming 



We look forward to 
working with you to 
keep you on the leading 
edge of cultural 
insights. 
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